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TURN A LEAF
Sunderland Echo Literacy Campaign 
Campaign launch 3rd Sept ’07 with double-page spread on Monday & additional articles Tuesday 4th – then a feature every week.

Objective

To foster a lifelong love of reading and writing and to demonstrate that this is something everyone could and should do. (NB. The form of words is still under construction).

Aims

· To inspire children, particularly boys, to write/read

· To foster a love of reading & writing within families / schools & tie in with family learning

· To challenge parents / adults (male role models) to read with their own children

· Celebrate & recognise role models

· Inspire adults to become role models

Main target strands:
· Parents and grandparents

· Children aged 0-5

· Boys aged 7-12

· KS2 transition

Badging:

The campaign will be badged ‘Turn a leaf’ and the logo will include a leaf and a ‘bookworm’, probably wearing a red and white scarf. 

Theme:

All aspects of literacy from oral literacy (story-telling, talking to children / singing etc). to words in general (vocabulary), reading for pleasure & profit (information), writing etc. 

Highlight the double aspect of improving literacy:

· personal/family enrichment and fulfilment (pleasure); 

· economic rewards (education, employment; aspiration, advancement).

Timing

Launch timed to coincide with return to school. Campaign to run for at least a year.

Launch double spread will

· Set out the goal 

· Describe the main strands

· Outline current skills levels

· Profile existing good practice in the city (e.g. what some of the schools are doing, successful older boys in secondary school, keen mums & dads, test the city successes etc.

· News line – desire to create a more literate population – reasons why & benefits individually & to the city

Features will include:

· Kids enthusing about books and stories  (Big Wild Read)

· Figures on adult skills levels in Sunderland

· Other research findings

· Endorsement from a prominent government figure 

· Interviews / comments from appropriate educationalists

Aims to link into other activities (See time line)

Day 2 (Tuesday) will build on day 1 with case studies etc. 

Week 2 – w/c 10th September

Target strand: KS2 transition stage, particularly boys.

Week 3 – w/c 17th September
Target strand: Adults. Tie in with reports on Northern Exposure: Regional Adult Readers’ Day (8th Sept).

Week 4 – w/c 24th September
Target strand: 0-6 years – looking at implication of Rose Report / phonics etc.

Example additional content as campaign develops

· Celebrities with links to Sunderland talking about their favourite books, now and as a child

· Story writing challenges for adults & children

· Dads and lads

· Interviews with authors

· Reading heroes / champions

Hooks & Links

· National year of reading 2008

· Premier Reading Stars

· Northern Children’s Book Festival

· National Story Telling Week

· 6 book challenge

· Riveting reads

· Sunderland Learning City

· ‘See words’

· BBC Raw campaign

and many more 
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